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Abstract: this article is about consumer behavior, which is the first step towards entering the market, enhancing
its business and ensuring its competitiveness. Nowadays, this is a very important issue, and there are few
questions that businessperson is looking for: what to produce, whom to produce, what quantity should be
produced. Consumer signing also helps entrepreneurs. Advertising also plays a key role in the promotion of
consumer behavior as an external factor. The reason is that you do not have to worry about their future without
advertising. This is because advertising is the most optimal way of getting to know.

Keywords: consumer behavior, consumer signing, advertising, artificial consumption.

OCHOBHBIE ®AKTOPBI U3YUEHUS NIOTPEBUTEJBCKOI'O MIOBEJAEHUSA 1N
BO3JIENCTBUA PEKJIAMbI HA IOTPEBUTEJEN
Puckannen M.IO.l, Mamaauéposn 0.y.? (Pecnyb0siuka Y30ekucraH)

Puckanues Mypaooicon FOcysanu yenvl — cmyoenm;
2Mamaouépos Onum Ymaposuy — cmapuuii npenodasamen,
Kagedpa sKoHOMUYECKOU meopuu,
Tawikenmckuti puHAHCOBbIT UHCMUMYN,

. Tawxenm, Pecnyonuxa Y36exucman

AHHOmMayun: 6 5moii cmamve paccMampusaemcs nogedeHue nompebumenet, Ymo AGIAEMcs NePeblM Ua2oM HA
Nymu 6bIX00a HA PHIHOK, YKpenjeHuem OusHeca u obecneueHuem e2o KOHKYpeHmocnocobnocmu. B nacmoswee
8peMs MO OUeHb BANCHASL NPOOIEMA, U eCb HECKOAbKO 80NPOCO8, OMEembl HA KOMOopble uiyem OUsHeCMeH.:
umo HAoO NPOU3BOOUMb, KOMY HAOO NPOU3BOOUMb, KAKOE KOIUYECBO OOJHCHO Oblb NPOU3BEOEHO.
Toonucanue nompebumeneil maxkce nomozaem npeonpunumamenim. Pexiama maxace uzpaem xkuouegyio pois
8 NPOOBUICEHUU NOMPEOUMENLCKO20 NO8EOeHUs KAK 8HeuHe20 hakmopa. [Ipuuuna 6 mom, 4mo 6am He HYHCHO
becnokoumucs 0 ceoem Oyoyujem 6e3 peknamvl. Mo nomomy, 4mo peKiama Aeisaemcs Haubonee OnMmuUMAatbHbLM
CnocoboM NO3HAHUSL.

Kniouesvle cnoga: nosedenue nompebumeneil, nompebumenvbckoe noonucauue, pekiamd, UCKYCCMBEHHOe
nompebnenue.

At all times, people were consuming behind the economic processes. Consumption creates a demand. On the
other hand, the demand creates the offer. It creates a basis for the economy to be interconnected and dependent
upon one another. It is clear that, the most important section in the economy are consumers, therefore, consumer
and consumer behavior are an urgent and important issue for all entrepreneurs.

What does consumer behavior mean?

Consumer behavior is acquiring consumers’ emotions and mental behaviors through purchasing goods of
individuals, groups and organizations [1].

We can see that the most important task in the business of influential firms is to examine consumers
thoroughly. The well-known American writer Tom Peters has advised marketing professionals that their
consumer needs to learn and listen to them and that they need to spend about 25% of their time using a guide to
many entrepreneurs today.

One of the most important tasks of entrepreneurs is the consistent study of consumers in this marketing
strategy. Flexible entrepreneurs are well know that profits can only be obtained if they are well aware of their
customers and fully satisfy customers’ needs. To better understand the consumer, the following four concepts are
fundamental:

» Consumer is boss;

» Understanding the consumer motivation and behavior of the business to succeed;

» The consumer is exposed to external influences;

» Work with consumers must comply with social law and ethical considerations [1].



Entrepreneurs who learn the market's motivation and behavior, considering that consumer is boss, can only
succeed today as the demand is created by consumers. However, it should not be forgotten that the behavior of
the consumer as a boss depends on external influences. Customers who first buy a particular product do not have
enough information to make decisions. Experienced customers may also need to look outside. At the same time,
no one can deny that the role of advertising is so great. Experts in the advertising industry know well how to
create an artificial demand for consumers. They rely on the simplest and natural instincts of people. Good
advertising has always resulted in higher demand. Today, many of the advertising spheres are being attracted, as
can be seen from the chart below.

2014 _ 488,48

2015 — 513,56

2016 — 550,51

2017 — 591,07

2018 — 642,86
2019 — 687,19

2020 — 724,06

Fig. 1. Global advertising spending from 2014 to 2020(in billion U.S. dollars) [3]

This graph depicts the global advertising spending in 2014 and 2015 and a forecast until 2020. In 2017,
advertising expenditure worldwide is expected to exceed 591 billion U.S. dollars. The source projected it would
further grow to 724.1 billion by 2020. Television is the largest advertising medium worldwide. In 2016, it
accounted to 35.5 percent of the advertising spend. The largest ad market was the United States with 190.8
billion U.S. dollars in ad spending, followed by China and Japan.

One more important aspect of consumers' behavior is the separation of consumers into sectors. Typically,
entrepreneurs focus on consumer distribution by their location, national capacities, lifestyle, consumer income,
age, gender, and many other factors.

In conclusion, today, in all countries and across continents, economic development and striving to become
more independent are rising. With the growth of net income, the growing standard of living is becoming a major
incentive for procurement of goods. Seekable entrepreneurs everywhere can benefit from their future customers
and the needs of these consumers, based on their cultural identity.
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