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Abstract: the article analysis the reasons of the popularity and prospect of active and extreme tours among
youth. The results of the research show that 74% of respondents travel around the country at least once a year.
The majority of youth is interested in entertaining sports and active extreme tours. The article discusses that in
order to carry out an active tours it is necessary to consider a number of features. A travel company that
provides active tours must have the relevant materials - technical base and regular professional instructors or
may work with them based on the contract.

Keywords: youth tours, active tours, extreme tours.

OCOBEHHOCTHU U NEPCHHEKTUBbLI PA3BUTUSA MOJIOJAEXKHBIX TYPOB
Ilapa6unze H.P. (I'py3us)

Llapabuose Hana Pesazogna — kanouoam ceibcKOX035AUCMBEHHbIX HAVK, ACCOYUUPOBAHHbIL npogheccop,
denapmamenm mypusma u 1aHOWAQmMHOU apxXumexmypbul,
Tocyoapcmeennviil ynusepcumem um. A. Llepemenu, e. Kymaucu, I'pysus

Annomayusn: 6 cmamve AHATUSUPYIOMCA PE3VAbMAMbl UCCIE008AHUS NONYIAPHOCMU U NEPCHEeKMUGH
AKMUBHBIX U YPE3BLIYAUNBIX MYPOE cpedu Mmonodedxcu. Pesyibmamul ucciedosanus nokaswviearom, umo 74%
PeCnoHOenmos nymeuieCmayom no éceii cmpaue, no Kpaiineii mepe, pas 6 200. borvwas uacmv monodedxcu
UHMepeCyemcsa CNOPMUBHLIMU U AKMUBHBIMU SKCMPEMATbHLIMU mypamu. B cmamve évickazano muenue, umo
01 OCYWecmeneHUss aKMUBHbIX Mypo8 HeoOXooumo yuecmv paod ocobennocmeu. Typucmuueckas ¢upma,
OCYWeCmenAwas aKkmusHovle mypol, 00IHCHA UMEMb COOMBEMCNBYIOUYI0 MATNEPUATLHO-TNEXHUYECKYIO 6a3y u
NOCMOAHHBIX NPOPECCUOHATLHBIX UHCIMPYKIMOPOS UNU MOXHCEM pabomamy ¢ HUMU HA OCHO8e KOHMPAKMA.
Knrouegwie cnosa: monooescnvie mypuvl, akmugnvle mypoi, IKCMpemMatbHble mypbl.
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Tourism has an important role in any countries economy, especially in the fluttering countries since the
tourist product has a special place among export products. Therefore, support and encouragement of tourism is
carried out at the state level. However, granting tourist products in domestic market in the form of internal tours
for local consumers is not less important [1, 2]. Development and providing internal tours is very important for
full identification of tourist capacity of our country since the consumer in this segment is rather active. They are
youth - school students and students among whom internal tours are rather popular. Active and extreme tours
have a special place among them.

We have conducted survey for the purpose of identification of the popularity and prospect of active and
extreme tours among youth. Overall, 98 people have been interviewed. Among them, there are 67 students of
different specialty and 31-starsheklasnik. This part of the population actively uses various tourist services. The
results of research show that 74% of respondents travel around the country at least once a year. The majority of
youth is interested in entertaining sports and active extreme tours (Fig. 1).
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Fig. 1. Interest of youth in various tours:
1 - Resort, 2 - medical - improving, 3 - Eco tours, 4 - informative tours,
5 - Agro tours, 6 - entertaining sports tours, 7 — extremal tours

The organizers of these tours may offer pedestrian, bicycle or automobile campaigns of various complexities
on various reliefs (mountains, the wood, along the river, etc.); taking into account that Georgia (especially, the
Western Georgia) is rich with caves, - the speleo tourism is perspective; providing water tours either on the river,
the sea or lakes by kayaks, raft, catamarans, etc. is possible. Implementation of the combined tours, as well as
informative competitions are possible during campaigns. Thus, when carrying out entertaining sports and active
extreme tours is very important to consider a number of specific questions. In particular, carrying out sports and
extreme rounds often requires special stock and construction. Participation of instructors is also expedient.
Participants have to have a certain physical preparation and practical skills; ensuring the safety of the tour [3]
also has a great importance.

Nowadays youth’s interest to active sports, (ECO) and informative tours are clearly manifested in practice -
different youth groups organizes hiking in the mountains, reserves and historic sites more and more often.
However, not much information about emergency cases (lost tourists, different types of trauma and injuries, etc.)
during the hiking has also been reported. All of this suggests that the operators and organizers for development
of the youth tour should have knowledge of specific issues, should be able to work effectively in a professional
organization of tourism planning and management together with the instructors. The travel company providing
active tours must have the relevant material - technical base and regular professionals of instructors or may work
with them on the basis of the contract. Acquisition of special knowledge, practical skills and use in the
professional activities should be implemented through education program of training tourism sector specialists
[4].

The research of youths’ interests about tourist products revealed that the cognitive (historical, ethnographic,
religious, etc.) tours in addition to the active youth tour are very popular. This allows us common form of active
youths’ tours - hiking (hike) viewed as a complex product: Maybe to plan a hike within historical, religious,
ethnic, and environmental facilities and cognitive component put into the content of the tour.

Takum 00pa3oM, U pa3BUTHS TypH3Ma B perroHax [ py3un HeoOXoAnMa CYIIECTBEHHAs TOCYIapCTBEHHAs
MoJIepKKa, aKTUBHOE YYacTHE MECTHBIX BJAacTeil B OpraHM3allMOHHOW paboTe W Haiamdhe oOpa30BaHHOTO
HaCCJICHNUS, 3aUHTEPECOBAHHOTO TYPUCTUYECKUM OM3HECOM.
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