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Abstract: the article considers the importance of intercultural competence for professional mobility. It is pointed
out, that intercultural competence is needed as the basic ability for any interaction. As, it helps understand
others and achieve the stated goals, enables to interact both effectively and in a way that is acceptable to others
while working in a group of different cultural backgrounds. Developing intercultural competence within a
company requires a systematic approach in bridging layers of a company culture, climate, leadership, and
performance. And, the higher is the level of a cultural competence, the more effective are the communication
skills. To be successful in business, it is very important to communicate in a way which demonstrates sensitivity
and competence in dealing with others from different cultural backgrounds. Also, the article pays attention to
understanding and developing International cooperation that will help gain the competence to value and respect
other cultures beyond gender, status, race and nationality. It is mentioned, that the awareness of cultural
differences improves not only communication skills, but business development, staff retention, client service, and
intercultural relationships. There is an example on how Plekhanov Russian University of Economics (PRUE)
prepares future economists and businessmen for their effective professional mobility in the globalizing
polycultural world, so that they could communicate and cooperate with business partners from different
countries of the world and be interculturally competent. It is also noted, that one of the main educational goals
at PRUE is to train specialists who are competitive on the international market and who are ready for
intercultural communication. This goal is achieved with the help of improving intercultural competence and
communication skills. When faced with the need or desire to learn about another culture, the students at
Plekhanov Russian University of Economics have two main approaches to choose from. The first is to learn as
much as possible (the language, cultural background, history, social rules, etc.), and the other is to develop
general skills that will help to adapt to any culture. It is concluded, that the role of intercultural competence in
professional mobility is great as it leads to effective communication and trusting relationships.
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POJIb MEXKKYJbTYPHON KOMIIETEHIIUA B MNPO®ECCHUOHAJBHOUI
MOBWJIBHOCTHN
Muposa B.O. (Poccniickas ®enepanusi)

Muoosa Benepa OnezosHa - KaHOuoam ncuxonro2uteckux HayxK, 0oyenm,
Kagheopa unocmpannwix a3vik06 Ne 1,
Poccutickuii sxonomuuecxuti ynueepcumem um. I'.B. Ilnexanosa, e. Mockea

Annomayusn. 6 cmamve  pACCMAMPUBAEMCS  3HAYUMOCMb — MEJCKVAbMYPHOU — KOMNemeHyuu  Os
npogheccuonanvroti  mobunvnocmu.  OcHosHOe — HUMaHUe — yOensemcs — MeopemuyeckKuUM  BONPOCaAM
MEJICKYTIbMYPHOU KOMAEMeHYUU, ee HeodX00UMoCcmu Kak 6a3o60t cnocobHocmu 01 1106020 63aumMo0eicmeus.
MedickynbmypHnasi Komnemenyus nomozaem HOHAMb Opyeux aoodeti, 0oCmuyb NOCMABNIEHHbIX Yyenel, oaem
B03MOIACHOCHL  IPDEKMUSHO U NPOOYKIMUBHO E3AUMOOEUCBO8AMb NpU pabome 6 2pynne ¢ pPA3HbIMU
KYIbMYPHLIMU mMpaouyusimu. Pazeumue MencKkyibmypHoi KOMIEMeHYuu 68 KOMNAHUU mpebyem CUCmEMHO20
noox00a Oist YIyuuleHuss KOPNopamueHoU Kyibmypbl, KIUMAama, iudepcmea u npouzsooumenvhocmu. U, uem
8blUUE YPOBEHb KYIbMYPHOU KOMREMEHMHOCIU, mem dhpexmusiee KOMMYHUKAMUBHble HAbIKU. Ymobbl Obimb
VCHEWHbIM 8 OU3Hece, 6AJICHO YyMemb 00WAmbCsl, NPOSGIss YYMKOCHb U KOMHEMEHMHOCMb 8 00ueHuu ¢
opyaumu 1100bMU U3 PA3HBIX KYIbMYpHLIX mpaduyuil. Kpome mozo, aemop cmambvu yoensiem ocoboe GHUManue
NOHUMAHUIO U PA3BUMUIO MENCOYHAPOOHO20 COMPYOHUYECEA, CHOCOOCMEYIOue20 pa3eumuio KOMHemeHyuy
YeHumsb U yeascams opyeue KyJIbmypbl, He3AeUCUMO OM Nojd, cmamycd, pacel u Hayuonamvnocmu. Taxoce,
NPeOCMagiIeHo, Ymo 0CO3HAHUE KYJIbMYPHbIX PA3IUYULL YIYUUIAem He MOIbKO HABbIKU OOWEeHUsl, HO U PA36Umue
busHeca, coxpameHue NepPCoHald, OOCIYICUBAHUE KIUCHMO8 U MeNCKYTbmypHble omuouienus. I[Ipusooumcs
npumep o mom, kax POY umenu I'B. Ilnexanosa comosum 6y0ywux 35KOHOMUCMO8 U OUBHECMEHO8 K
ahpexmugnol npogeccuonHanbHOl MOOUILHOCMU 6 YCIO0USX 2100AIU3AYUY 8 ROIUKYIbMYPHOM Mupe, max
umobbl OHU MO2U 00WAMbCA U COMPYOHUYAMb C O€lO8bIMU NAPMHEPAMU U3 PA3HbLIX CMPAH Mupa Oyoyuu
MeACKYTbmypHo-06pazosannvimu. OO0Hou u3 2nasuvix obpasosamenvhvix yenei PIY um. I.B. Iliexanosa



A61eMCsL NOO20MOBKA CREYUANUCIO8, KOHKYPEHMOCHOCOOHBIX HA MENCOYHAPOOHOM DbIHKE U 20MOBbIX K
MENCKYILIMYPHOU KOMMYHUKAYUY. Dma yeib 00CMUsaemcss ¢ NOMOUubI0 NOSLIUEHUsL YPOBHI MENCKYIbIMYPHOU
KoMnemeHyuu U Hagblkos obujenus. Koz2oa cmyoenmvl CmMaikugaiomest ¢ HeoOXo0uMOCmblo ULU JCeNAHUEM
V3HamMb 0 Opy2oil KyIbmype, ¥ HUX eCmb 08¢ AlbMepHAmMuUGl: Y3HAmMb KAK MOJCHO 6onvule (3bIK, KyIbmypd,
ucmopust, CoyudIbHble GONPOCHL U M. 0.), U PA36UEANb 00WUe HAGLIKU, KOMOPble NOMO2YM A0ANMUpo8amvcsi K
10601l Kyrbmype. B 3axiouenuu ommeueno, Ymo MeiCKyIbmypHas KOMIEMEHMHOCHb Uspaenm 6adiCHyio poib 8
npogeccuoHanbHol MoOUILHOCIUY, MAK KAK CHOCOOCmEYem pazsumuto 3¢h@exmusHoco obujenus u co30aHuo
008epUMENbHBIX OMHOULEHUIL.

Knioueswie cnosa: mesickynomypuas komnemenyust, Rpo@eccuonanbias MoOUIbLHOCMb, ROIUKYILIMYPHAS cpeod,
appexmusnasn KOMMYHUKayust, 210001bHASL IKOHOMUKA.

Nowadays, the role of intercultural competence in professional mobility in both global and local contexts is
well recognized. Intercultural competence that is the capacity to change one's knowledge, attitude and behaviour,
so as to be open and flexible to other cultures has become a critical issue for businessmen to survive in the
globalized society of the 21st century.

In the global economy, all sectors of industry and service provision are now required to operate in
multicultural environments, whether in dealing with clients or within their own workforces. Multinational
working is tending to mean the establishment of collaborative partnerships. To be successful in business, it is
very important to operate in a way which demonstrates sensitivity and competence in dealing with others from
different cultural backgrounds. Therefore, intercultural competence is needed as the basic ability for any
interaction. It helps understand others and achieve goals, enables to interact both effectively and in a way that is
acceptable to others while working in a group of different cultural backgrounds.

When businessmen interact with clients and colleagues on a daily basis, they are interacting with issues
related to culture. Behavior, communication, decision-making, relationships, expectations and a lot of other
features, all have cultural significance. The awareness of cultural differences improves not only communication
skills, but business development, staff retention, client service, and intercultural relationships. The ability to
communicate with foreigners is closely tied to the level of intercultural competence. The higher is the level of
intercultural competence, the more effective are the communication skills.

To be interculturally competent, it is vital to communicate with individuals from other cultures in a way that
minimizes conflict, promotes greater understanding and maximizes the ability to establish trust and respect. It
requires from businessmen to learn how to interpret non-verbal and verbal cues properly. Thus, intercultural
competence is the ability to function effectively in the context of cultural differences and the capacity to adapt,
accept and interpret culturally relevant behavior.

Developing intercultural competence within a company requires a systematic approach in bridging layers of
company culture, climate, leadership, and performance. In order to improve the development process,
intercultural learning has to combine all three aspects, cognitive, behavioral and affective dimensions, and reflect
each individual's position in their cognitive transition process.

Also, modern life requires a student to know how to learn and develop independently outside the walls of a
classroom in a broad learning environment [1]. Plekhanov Russian University of Economics (PRUE) prepares
future economists and businessmen for their effective professional mobility in the globalizing polycultural
world, so that they could communicate and cooperate with business partners from different countries of the
world and be interculturally competent. Thus, one of the main educational goals at PRUE is to train specialists
who are competitive on the international market and who are ready for intercultural communication [2].

And, the goal is achieved with the help of improving intercultural competence and communication skills.
When faced with the need or desire to learn about another culture, the students at Plekhanov Russian University
of Economics have two main approaches to choose from. The first is to learn as much as possible (the language,
cultural background, history, social rules), and the other is to develop general skills that will help to adapt to any
culture. Some of them are:

» Taking responsibility for communication. Don't assume that it is the other person's job to communicate
with you.

» Withholding judgment. Learn to listen to the whole story and to accept differences in others.

» Showing respect. Learn the ways in which respect is communicated - by means of gestures, eye contact,
and so on - in various cultures.

» Empathizing. Try to put yourself in the other person's shoes.

» Tolerating ambiguity. Learn to control your frustration when placed in an unfamiliar or confusing
situation.

> Looking beyond the superficial. Don't be distracted by such things as dress, appearance, or environmental
discomforts.

> Being patient and persistent. If you want to accomplish a task, don't give up easily.

> Being flexible. Be prepared to change habits, preferences, and attitudes.



» Recognizing your own cultural biases. Learn to identify when your as sumptions are different from the
other person's.

» Emphasizing common ground. Look for similarities.

» Sending clear messages. Make your verbal and non-verbal messages consistent.

» Taking risks. Try things that will help you gain a better understanding of the other person or culture.

» Increasing your cultural sensitivity. Learn about variations in customs and practices, so that you will be
more aware of potential areas for miscommunication or misunderstanding.

» Dealing with the individual. Avoid stereotyping and overgeneralization.

Summarizing the above mentioned points, it is worth mentioning that to be well-oriented in international
business, it is vital to:

v' Gain awareness. Become aware that although a gesture, word or response may mean one thing in your
culture; it may mean something totally different to someone from another culture.

v' Take a look at your own culture. Understanding how your worldview and culture impacts your
perception of others will help you identify instances where you may tend to use biases or stereotypes when
interacting with those whom you may perceive as different.

v' Try a little understanding. In trying to understand business partners and clients and their motivations
better, businessmen should understand the impact that culture plays on their values, perspectives and behavior.

v' Listen carefully and pay attention. Try to focus on verbal as well as non-verbal cues and the behavior of
a business partner or client. If the business partner or client seems distracted, confused, or ill at ease, ask
questions.

v" Suspend judgment as much as possible. Approaching people from other cultures in a judgmental manner
will hinder your ability to gain a clear understanding of the situation.

v' Be flexible. Flexibility, adaptability and open-mindedness are critical to effective intercultural
communication and competence.

To conclude, the role of intercultural competence in professional mobility is great as it leads to effective
communication, trusting relationships and provides with the state of being capable, qualified and developed in
overcoming all possible intercultural barriers.
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